Tourism Impact
	2002-2007 Fannin County Tourism Indicators
	
	
	

	 
	2002
	2003
	2004
	2005
	2006
	2007

	Tourist Expenditures
	$20,640,000 
	$21,550,000
	         $22,330,000 
	     $23,900,000 
	$26,230,000
	$27,790,000

	State Sales Tax
	$860,000 
	$890,000
	$910,000
	$950,000
	$1,000,000
	$1,050,000

	Local Sales Tax
	$620,000 
	$650,000
	$670,000
	$710,000
	$770,000
	$830,000

	Employment
	                    300 
	300
	300
	300
	320
	330

	Payroll
	$5,550,000 
	$5,640,000
	$5,670,000
	$5,680,000
	$6,110,000
	$6,490,000

	Hotel/Motel Tax
	 $ 117,348 
	$135,080
	           $162,696 
	$187,365 
	$252,563
	$280,528


            2007 Seasonal Tourist Impact

         Fannin Hotel/Motels
      #  Rooms

	Winter–Jan-Feb-Mar

Spring–Apr-May-June

Summer–July-Aug-Sep

Fall-Oct-Nov-Dec
	% Season

12%

25%

36%

27%
	Days Inn

Comfort Inn

Douglas Inn

Ramada Inn
	60

69

26

42

Total - 197


	


Fannin County Lodging Expenditures History
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2008 Tourist Request Demographics       (Source:Brand Venture – Claritas PRIZM Analysis 2009)
PRIZM GROUP


Neighborhood 

Income Range


Age

Kids

Primary Target – Gen X Families – 22.3%

Family Fast Track


City/Suburban

$81,446 – $68,783

25 – 54

Yes

Blue Sky Homesteaders




$57,023 – 49,856


25-44

Yes

Secondary Target – Travel Culturalists - 14.6%

Movers & Shakers

Suburban-2nd City

$100,275 - $70,209

35 – 54

No

Blue Blood Winners

Suburban

$116,962 - $103,618

35 – 54

Yes

Moneyed Elites


Suburban-Urban

$111,546 - $75,708

45 – 64

Mix

Secondary Target – Weekend Dinks – 13%

Weekend DINKS


Suburban-Outlying
$84,851 – 54,197


35 – 54

No

Tertiary – Empty Nest Traditionalists – 11.6%

Empty Nest Traditionalists   
Mixed


$83,872 - $55,498

55+

No
_1298966871

